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 License Global magazine is the premier publication and leading source of 

content, news and trends for all top-level brand licensing and retail 

executives and key decision-makers.  
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Magazine Overview 

MULTI-PLATFORM Reach:  
 6 issues yearly, PRINT and DIGITAL  
 Official Show Dailies  
 Licensing Expo  
 Brand Licensing Europe  
 E-Newsletters  
 Daily, Weekly, European Editions  
 Breaking News, Special Editions  
 Website  
 Searchable content  
 LicenseTV video news service 

 
 EXCLUSIVE Reports:  

 Top 150 Global Licensors  
 Top Global Licensing Agencies  
 Dedicated E-News Special Editions  
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Circulation Data 
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Circulation Data 
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Circulation Data 
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How Licensing Works 

Licensing is the process of leasing a legally protected (trademarked or copyrighted) entity – a name, 

likeness, logo, trademark, graphic design, slogan, signature, character or a combination of these elements. 

Brand Owner 

(Licensor) 

Brand 

(legally protected entity) 

Licensed 

Products 

Product 

Manufacturer/Licensee 
Retailer 

Brand owner ’sells’ the rights to 

use its brand to a manufacturer 

Manufacturer produces agreed 

upon goods using brand’s 

identity 

Products featuring the brand 

identity are sold to retailers 

Consumers purchase licensed 

products because of brand 

recognition, trust, and popularity 
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Licensing Affects All Industries 
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Benefits of Licensing 

By licensing their brand name or intellectual property to foreign 

buyers and distributors (licensees), American brands can: 

• Protect their IP  

• Benefit from their branded products being sold domestically 

and internationally 

i 

Licensing is a way to move a brand into a new business 

without making a cost-prohibitive major investment in new 

infrastructure. 

 

Licensing can help extend a brand into: 

• New product categories or industry segments 

• International sales and marketing territories or regions 

• Areas of a store, or new stores 
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History of Licensing 

• Licensing began in America in the 1950s 

• American brands still dominate Licensing Expo and the market globally (62% market share) 

• Retail sales of licensed products in Asia total $30B, but 40% of those product sales are from 

American-borne IP 

Licensing Expo is a showcase 

of both heritage and modern 

American brands 
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Top 150 Global Licensors 

License Global magazine publishes a report of licensors 

listed by the dollar value of their licensed products at retail 

each year. 

Top 4  Hollywood Studios represent almost $70 billion 

U.S. a year in retail sales of licensed merchandise 

• Disney ($52.5B U.S.) 

• NBC/Universal/Dreamworks ($7.8B U.S.) 

• Warner Bros ($6B U.S.) 

• Twentieth Century Fox ($1.9B U.S.) 

 



11 

E-Newsletters 

License Global’s slate of e-newsletters 

are the industry mainstay for executives in 

the know. Offerings include: 

• Daily News Brief 

• Weekly European Update 

• Special Editions from events including 

MAGIC, Toy Fair and Licensing Expo 

• Breaking News 

Reaching 60,000 global executives every 

week, the LG e-news has become an 

essential resource for licensing 

professionals around the world. 
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LicenseTV 

License Global’s newest offering features on-

demand video interviews with top executives 

from the leading licensors around the globe. 

Among the companies that have been featured 

are: 

• Activision 

• Global Brands Group 

• Hasbro 

• Hot Topic 

• The NFL 

• And many more! 

 

CHECK IT OUT AT  
WWW.LICENSEMAG.COM/LICENSETV 
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NYC Licensing Summit 

This executive-level conference and networking event 

brings together top brand and retail executives to 

explore the driving factors and changing dynamics 

of the global brand licensing sector.  

Speakers for the 2017 NYC Summit, which will take 

place March 2-3, include executives from: 

• CAA-GBG 

• Macy’s Parade 

• Nickelodeon Viacom Consumer Products 

• PVH Corp 

• Sony Pictures Entertainment 

• Xcel Brands 
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